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The big picture 



But political communication is 

changing  

This used to be 

enough 



The Internet is shifting to mobile  

Source: *IDC, **IC4D 2012 Maximizing Mobile, World Bank, July 2012  
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45% 
of the world 

population will 

have a 

smartphone in 

2016** 



People no longer trust media-filtered 
information 

Source: Nielsen’s Global Trust in Advertising Survey, April 2012 

According to Nielsen surveys… 

47% 
of people trust TV, 

radio, and 
newspapers 

92% 
of people trust 
word of mouth 
from friends & 

family 

Only But 



Source: Facebook Audience Insights data 

• Define your goals 

• Offer great 

content 

• Engage your 

audience 

Reach everyone you need to 
win…everywhere 



Content is king 



The Basics of Your Page 

1 Choose a lasting page name & URL 

2 Set appropriate administrator roles 

3 Publish Comments Policy 

4 Inform content and ads with Page Insights 

5 Schedule and target page posts appropriately 



But most will discover your content 
in News Feed 

1 Pages are a source, and a destination 

2 Creativity and authenticity are rewarded 

3 Keep content succinct, timely & visual 

4 Post engaging updates 2-3 times per day 

5 Host regular “Q&A” sessions 



Source: TechCrunch - http://techcrunch.com/2014/04/03/the-filtered-feed-problem/ 

Facebook Newsfeed 



Creative 
Pop culture satire, contribute to 

viral memes, etc. 

Great Facebook content is… 

Conversational 
Ask questions; consider regular 

Q&A sessions hosted on politician 

pages 

Authentic 
Humanize politicians; connect with  

audience on an emotional level 

Creative 
Pop culture satire, contribute to 

viral memes, etc. 



Great Facebook content is… 

Succinct 
Post press releases and long, 

official statements very sparingly 

Timely 
Schedule posts for planned events; 

respond quickly to breaking news 

Visual 
Post real photos and videos to your 

Facebook and Instagram 

presences 

Long Form 
Occasional lengthy posts can be 

effective when carefully crafted 



Great Facebook content is… 

Native Video 
Increase engagement and visual appeal by posting video content 

natively on Facebook. 



Examples 



Examples 



Examples 



Examples 



Examples 



Utilize Insights 



Understand how people engaged with your 
video 

Percentage of 

views at various 

moments 

throughout your 

video 

Average 

time 

watched 

How many people 

watched at least 3 

seconds of your 

video or nearly the 

entire video 

Sample data 



Page Insights 



Compare and measure individual posts 



Targeting and Optimization 



Overview of our audience targeting 
capabilities 

Standard 

Audiences 

Lookalike 

Audiences 

Custom 

Audiences 



Data 

type 

Targeting Examples 

Education 

Geographic 

Intent/interest 

Demographic 

Lifestyle/life-stage 

Interested in Environment 

Lives in Liverpool, England 

Married Parent 

Graduated university 

Women 25-44 

Standard Audiences 
Reach real people (not browsers) with messages 
relevant to them 



Facebook users’ 

email addresses 

or mobile 

numbers 

Your 

supporters’ 

email 

addresses or 

mobile numbers 

Matched targets 

Custom Audiences 
Reach your specific supporters at scale 



Lookalike Audiences 
Find more people who look like your top supporters 

People who have 

donated within the 

last two months 

People who have 

volunteered in the 

past six months  

People who have 

signed a petition 

in the last month 
and people who look like them 



Use conversion pixels to optimize for 
real actions 
Drive down your cost-per-conversion over time 

Target audience Had high historical donation 

rate 

Females between 25-35 are 

more likely to convert 

Had high historical 

click-through rate 
 

 

 

 

 

 

 

 

 

 

 

 



Next Steps 



Next steps 

1 Create a conversation calendar 

2 Post both local and national content 

3 Schedule a Q&A/Engage with fans 

4 Post video directly to Facebook 

5 
Ask people to follow you on Facebook – speeches, op-

eds 




